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If you’re a website owner looking to boost your online presence 
and attract more visitors, then conducting competitor analysis 
and keyword research is essential. By understanding what your 
competitors are doing and which keywords they are targeting, 
you can create a more effective SEO strategy and improve your 
chances of ranking higher in search engine results pages 
(SERPs). 
 
This is something we’re being asked more and more about, so 
in this months blog, we’ll take a closer look at competitor 
analysis and keyword research and explore how you can use 
these techniques to enhance your website’s online visibility. 
  

Competitor Analysis 

https://hamptondigitalservices.com/category/competitor-analysis/
https://hamptondigitalservices.com/category/keyword-research/


Competitor analysis involves identifying and evaluating your 
direct and indirect competitors. Direct competitors are 
businesses that offer the same products or services as you, 
while indirect competitors are businesses that target the same 
audience but offer different products or services. Conducting a 
competitor analysis can provide you with valuable insights into 
your industry and help you identify areas where you can 
improve your own website and marketing efforts. 
 
Here are some steps you can follow to conduct a competitor 
analysis: 
1. Identify your competitors: Start by making a list of your direct 
and indirect competitors. You can use search engines to find 
businesses that offer similar products or services as yours, and 
social media platforms to identify businesses that target the 
same audience. 
 
2. Analyse their websites: Visit your competitors’ websites and 
analyse their design, content, and structure. Look for ways to 
improve your own website and make it more user-friendly. 
 
3. Assess their SEO efforts: Use tools like Ahrefs or SE 
Ranking to evaluate your competitors’ keyword strategy and 
backlink profile. Look for keywords that they are targeting and 
identify areas where you can improve your own keyword 
strategy. 
 
4. Analyse their social media presence: Look at your 
competitors’ social media profiles and evaluate their 
engagement rates, followers, and content strategy. Look for 
ways to improve your own social media marketing efforts. 
  

Keyword Research 



Keyword research involves identifying the keywords and 
phrases that your target audience uses to search for products 
or services online. By optimising your website for relevant 
keywords, you can improve your chances of ranking higher in 
search engine results pages and attracting more visitors to your 
site. 
 
Here are some steps you can follow to conduct keyword 
research: 
1. Identify your target audience: Start by identifying your target 
audience and the topics they are interested in. Use tools like 
Google Analytics to gather insights into your audience’s 
demographics, interests, and behaviour. 
 
2. Brainstorm keywords: Make a list of relevant keywords and 
phrases that your target audience might use to search for your 
products or services. Include both short-tail keywords (one or 
two words) and long-tail keywords (three or more words). 
 
3. Use keyword research tools: As with the Competitor Analysis, 
Ahrefs and SE Ranking both have the ability to evaluate the 
search volume, competition, and relevance of the keywords on 
your list. Identify keywords with high search volume and low 
competition, as these are more likely to help you rank higher in 
search engine results pages. 
 
4.Optimise your website: Once you have identified relevant 
keywords, optimise your website’s content, meta tags, and 
headings for those keywords. There are tools you can use to do 
this such as Yoast or Rank Math. Use these keywords in a 
natural way throughout your content, and avoid overusing them, 
which can be penalised by search engines.  
  



Conclusion 
Competitor analysis and keyword research are two essential 
techniques for website owners looking to improve their online 
visibility and attract more visitors to their sites. By 
understanding your competitors and optimising your website for 
relevant keywords, you can create a more effective SEO 
strategy and increase your chances of ranking higher in search 
engine results pages. Remember to monitor your website’s 
performance regularly and adjust your strategy as needed to 
stay ahead of the competition. 
For more information about how HDS can help with 
your Competitor Analysis, or to discuss futher, book a discovery 
call today. 
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